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Introduction
The purpose of this guide is to ensure consistency in communications and advertising for the Yorktown 
Grange and its events. 

General Guidelines
A logo is a corporate “signature” and should not be modified without the approval of its owner. When 
reproducing a logo, care should be taken to avoid distortions in dimensions and colors. 

Aspect Ratio: 

The aspect ratio is the proportion of width to height of any image, including a logo. Never stretch a logo 
lengthwise or widthwise, thereby changing its aspect ratio. If the image does not fit your layout in its 
proper proportions, modify the design. 

Color:

Whenever possible logos should be reproduced in color. All logos have specified colors which are 
an intrinsic part of the design. Never change the colors in a logo! For most logos, a black and white 
(grayscale) treatment is generally acceptable when color reproduction is impossible. Logos can be 
reproduced as “invert” images (white on a dark background, for example screened on a t-shirt). 

Typography:

Substituting fonts used in a logo is not permissible.  

Entire Design:

No part of a logo should be separated from the design. For example, removing the hexagonal frame 
would violate the integrity of the National Grange logo. 

File Types:

For the purposes of printed flyers and print ads, use a PDF, .jpg or .png. Use .jpg or .png files online. 
.png files are usually better for online use because they can have a transparent background. 

Original Artwork:

Eventually all Grange P of H artwork will be available in an online location. Until we can set that up, 
please email peggy@taconicmarketing.com.  

National Grange Logo
The National Grange logo is a registered trademark of the National Grange, and 
its use is subject to their guidelines.  

For our purposes, it is used by the Grange Master in official communications. All 
other uses must be approved by the Grange Master. 
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Communication of Yorktown Grange Events and Activities

To clarify of our tax-exempt status, all print advertising (flyers, posters, ads, etc.) must reference the 
Yorktown Grange Agricultural Society. 

Grange events and activities are “presented by the Yorktown Grange Agricultural Society” in the same 
way that the car show was “presented by the Yorktown Grange” and the fair was “presented by the 
Yorktown Grange Fair Association.” 

The following language should be included as a footer on all advertising (can be in small print): 
“All proceeds benefit the Yorktown Grange Agricultural Society, a 501(c)(3) corporation.” If space 
permits, a longer version may be used at your discretion: “All proceeds benefit the Yorktown Grange 
Agricultural Society, a 501(c)(3) corporation dedicated to preserving Westchester’s agricultural heritage 
and to supporting the Yorktown Grange family-oriented entertainment and educational programs.” 

In addition to the statement in the footer, it is advisable to introduce the event or activity as “Presented 
by the Yorktown Grange Agricultural Society” or “The Yorktown Grange Agricultural Society Presents...”

With numbered events like the car show or the fair the “presented by” statement should be positioned as 
closely as possible to the event name without causing confusion. 

Sample Layout: 
98th Annual

Yorktown Grange Fair
Presented by the Yorktown Grange Agricultural Society

September 9 — September 11
Grange Fairgrounds • 99 Moseman Road, Yorktown Heights
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Yorktown Grange Agricultural Society P of H #862 Logo
Local granges throughout the country have designed logos to serve their 
individual circumstances and requirements. 

The new Yorktown Grange Agricultural Society P of H logo incorporates YGAS 
and the P of H, thereby emphasizing that YGAS is part of the P of H. 

This is the only logo which should be used in P of H #862 event and activity 
advertising, but it is not required on any communication. Including the logo is at 
the discretion of the event chairperson and the designer. 

Usage Guidelines
If you choose to use the logo, please observe the general guidelines on page 2 regarding aspect ratio, 
colors, typography and entire design. 

Technical Specifications
These specs are provided in the event that a printer or designer needs specific information and for future reference to facilitate approved 
modifications to the logo. 

Colors:

Gold: C 32%, M 41%, Y 100%, K 0; RGB 184, 148, 52

Light Gold: C 5%, M 12%, Y 44%, K 3%; RGB 233, 210, 152

Green: C 90%, M 38%, Y 100%, K 36%; RGB 2, 90, 46

Fonts: 

Optima and Kaufman Bold

Grayscale Version

YO
RK

TOWN GRANGE 

P of H #862

Agricultural Society

TM
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Yorktown Grange Fair Logo
The fair logo has been in use at least since the 1970s and is instantly recognizable 
(which is the basic purpose of a logo!). 

Guidelines for the fair logo are a little less restrictive (for example, the tents can 
be, and often are, used independently). Still, care must be taken to preserve the 
aspect ratio (it is a circle and should not be stretched into an oval), color and 
typography.

Usage Guidelines
When using the fair logo, please observe the general guidelines on page 2 regarding aspect ratio, colors 
and typography. However, the tents (or just one tent) can be separated from the entire design provided 
that the words “Yorktown Grange Fair” are in close proximity to the tents (please see the example on 
page 3).

Horizontal Version
Logos are often rendered in vertical and horizontal orientations. The circular logo above is vertical. The  
horizontal orientation is used frequently in advertising and other communications. 

Yorktown Grange Fair
Annual Version

Since the fair is an annual event, in most cases the star at the bottom is replaced by the year.  

Technical Specifications
These specs are provided in the event that a printer or designer needs specific information and for future reference to facilitate approved 
modifications to the logo. 

Color:

Green: C 80%, M 40%, Y 100%, K 40%; RGB 44, 86, 41

Font: 

Algerian

Grayscale, Invert and Annual Versions


